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Job Title:   Marketing & Partnerships Lead 
 
Charity:   Nour  
 
Salary:   £27,511 pro rata 
   Part-time, 16hrs a week (fixed hours, with flexible working arrangements) 
 
Reporting to:   Operations Coordinator  
 
Location:  Home based (will require travelling) 
 
Contract:  Fixed Term Contract for 1 Year  
 
 

Role Summary 
 
As Nour’s Marketing and Partnerships Lead you will be responsible networking with individuals, 
communities, corporations, trusts, statutory sector partners, voluntary sector partners and philanthropists 
amongst others.  You will have responsibility for leading the development, growth and engagement of 
marketing campaigns and projects.  
 

Job Description 
 
 
Duties and Responsibilities:  
 
Strategy and planning  

1. Lead on the development of a marketing strategy to raise Nour’s profile and increase the reach of 

the organisation.  

2. Lead on the strategic and planned partnership development 

 

Marketing  

 

1. Develop and implement innovative marketing tools. 

2. Manage Nour’s social media, ensuring there is a recognisable and professional branding for all 

Nour’s platforms. 

3. Design graphics and media material for marketing and campaigns 

4. Leading on the management of Nour’s podcasts, with support from the team. 

5. Work closely with the team on the development of Nour’s website  

6. Manage Nour’s blog on the website 

7. Work closely with the Operations Coordinator and the Projects Manager (Fundraising & 

Sustainability) to ensure that the marketing and publicity needs are met for all projects and 

fundraising activities. 

8. Manage Google Ad Grants and other resources for marketing  

9. Attend relevant training to ensure Nour’s marketing is innovative, contemporary and professional. 
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Partnerships  

1. Foster new partnerships and network with existing and new stakeholders. 

2. Attend meetings and forums where necessary. 

3. Present Nour’s work at meetings and events. 

4. Develop and manage Nour-led forums alongside the Operations Coordinator. 

5. Respond to email and social media queries or direct those to appropriate team members.    

 

 

Team working 

 

1. Contributing to the development of team members through training on marketing.   

2. Attend team meetings and provide regular updates to the team and the trustees.  

 

Any other duties deemed commensurate with the role. 
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Person Specification 
 
The Person Specification focuses on the knowledge, skills, experience and qualifications required to 
undertake the role effectively. This is measured by Application Form (A) and Interview (I).  
 
 

Criteria Measure 

Essential Criteria A I P 

A minimum of 1 years’ experience in a Marketing role or other experience 
relevant to the role    

A successful track record in marketing and social media campaigns     

Ability to design media materials for marketing and campaigns     

Experience of developing and delivering a marketing strategy and leading 
on promotional campaigns    

Experience of networking and working with stakeholders    

Self-motivated and able to manage others to achieve to achieve aims and 
objectives     

Excellent project management skills    

Excellent communication and relationship skills     

Experience of maximising opportunities through the use of social media 
and other media platforms     

Willingness and ability to work in a multidisciplinary team with an inclusive 
approach    

IT literacy including the use of Word, Excel, PowerPoint and online 
meeting platforms. Includes use of Canva and any other design 
tools/software. 

   

Ability to prioritise workload and meet tight deadlines    

Ability to write and present reports in a legible and clear format    

Willingness and ability to travel within the UK     

Desirable Criteria A  I P 

To have an understanding of the Islamic faith    

Experience of public speaking and delivering presentations    

 


